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Visitor management is an integral part of tourist destination management, which 
is a process that people, through tourist behavior management and experience 
management, employ modern management methods to achieve satisfactions on the 
part of both tourist destinations and tourists. As the tourism industry gradually 
matures, each scenic spot centers their work on daily managements instead of 
large-scale development and constructions. Thus, visitor management becomes an 
important part of scenic spot managements, specifically, a vital method to improve the 
quality of experiences, train qualified tourists and build high quality tourist 
destinations.  
Taking one of the hottest tourist destination in China – ancient towns as my focus 
of research, and on the basis of literature review and inference, theoretical studies and 
case studies, this paper intends to discuss visitor management in scenic spots of 
ancient towns and develop suitable management models accordingly. 
The body of my paper consists of four main parts: 
In the first part, I will define such important concepts mentioned in my thesis as 
ancient town, visitor management, touring experience, satisfaction of tourists and 
interested parties etc., and analyze the research status of visitor management and 
scenic spot of ancient towns at home and abroad. 
Through the analysis of the features of tourism in ancient towns, the second part 
is to set the goals of visitor management in ancient towns, and bring forward its main 
contents, that is, Tourist Experience Management, Tourist Behavior Management and 
Tourist Interpretation System. 
On the basis of analysis on each factor in the visitor management of ancient 
towns and the relationship among them, the third part will be to build a cooperative 
visitor management model for such tourist destinations, consisting of tourists and 
stakeholders of the tourist destinations, which integrates different interest parties 
concerned in the same plan and considers visitor management as a process of 
management of the cooperative relationship between tourists and various stakeholders 
of the destinations. 
In the fourth part, I will proceed case studies on visitor management models 















of Pingyao, center my discussion on tourist behavior and experience managements in 
that scenic spot and put forward my suggestions on related issues. 
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